








Water-saving	actions	just	for	you

Selected	based	on	your	household	characteristics,	yard	size,	and	historical	water	use.

	Log	on	to	update	your	profile

Potential	annual	savings	if	you:

	

Choose	low
water-use
plants

	 332 GALLONS
PER	DAY

	 $1,108 DOLLARS
PER	YEAR

	

Stop
irrigating
when	it
rains

	 100 GALLONS
PER	DAY

	 $335 DOLLARS
PER	YEAR

	

Don’t	water
if	soil	is
moist

	 65 GALLONS
PER	DAY

	 $219 DOLLARS
PER	YEAR

	Log	On

Take	the	guesswork	out	of	saving
water.	See:

Where	you’re	using	the	most
All	actions	relevant	to	you
Step-by-step	tips	and	rebates

www.brightonco.gov/waterinsight

Registration	Code: AVTH48
Zip	Code: 80601

A	free	service	offered	by

your	water	utility	and	powered	by

WaterSmart	Software®

	

WaterInsight	Program
500	S.	4th	Ave
Brighton,	CO	80601

	303-655-2127 	 	waterconservation@brightonco.gov

YOUR	HOME	WATER	REPORT
THIS	IS	AN	INFORMATIONAL	REPORT	AND	NOT	A	BILL.

SERV ICE	ADDRESS: 	 	215	N	6th	Ave
ACCOUNT	NUMBER: 		46012501

	

SIGN	UP	TO 	GET	TH IS	REPORT	V IA	EMAIL:

www.brightonco.gov/waterinsight

Your	WaterScore
FEB 	28 	TO 	MAR 	27,	 20 15

You	used	more	water	than
similar	households	in	Brighton.

Gallons	Per	Day	(GPD)
30 ,1 10 	GALLONS	= 	 1 ,0 75 	GPD

Efficient
Households		 	

Average
Households		 	

You		 	

Your	water	use	is	compared	to	homes	in	Brighton
with	2	occupants	and	a	similar	yard	size.

88GPD

136 GPD

1,075GPD

<RecipientID>brighton-1</RecipientID>

	

You	used	65%	more	water	than	during	the	same
period	last	year.

	

By	ordinance	of	Brighton:

Follow	the	Circle,	Diamond	and	Square	watering
schedule:	bit.ly/2015WateringSchedule
Remember:	no	irrigation	between	10am–6pm.

Water	waste	is	subject	to	fines.

Your	use	compared	to	last	year

0k

1k

Feb-Mar
2014

Feb-Mar
2015

651	GPD
1075	GPD

When	can	you	water?
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Ellisa Feinstein, Client Services Manager 
efeinstein@watersmart.com 

Customer Satisfaction Survey 
May 2015 

+ 

Customer Satisfaction Survey 

Quick Stats:  
§  538 email invites   
§  154 responses 
§  28.6 % response rate 
§  ~70 Comments 

Gauge awareness & satisfaction of the  
Home Water Report program among Brighton customers. 
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Customers’ attitudes 
•  78.5% strongly/somewhat agree that Brighton helps 

them understand their water use. 
 
•  65.6% strongly/somewhat agree that  Brighton helps 

them take steps to use water efficiently 

Case Study: HWR Recipients vs. non-HWR 
Recipients 

75%	
  

54%	
  

65%	
   65%	
  66%	
  

36%	
  

51%	
   51%	
  

Understand	
  your	
  
water	
  use.	
  

Save	
  money	
  on	
  your	
  
water	
  bill.	
  

Take	
  steps	
  to	
  use	
  
water	
  efficiently.	
  

Overall	
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Control	
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HWRs’ most useful/valuable attributes   

Home Water Report effectiveness 

§ 81.2% recall receiving a HWR 

§ 78.4% read all of their HWRs; 25% 
at least once or twice. 

 

§ 63.2% of customers indicate that 
the reports made them be more 
water efficient… 
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Water-saving actions customers took or 
learned…some comments: 
	
  
 
 
 
 
	
  

§ Xeriscaping, shorter showers, reclaim 
water for watering house plants 

§ Replaced shower heads, toilets, faucets. 
Reduce sprinkler use. 

§ Reviewed lawn watering schedule; asked 
lawn care personnel to reduce the length 
of time water ran. Made changes to 
laundry routines. 

§ Cutting back on showers. 

Interest in Home Water Reports 

	
  
 
 
 
 
	
  

87.9% of customers  
would like to continue 
to receive reports 



9/29/15	
  

5	
  

Customer feedback 
§  “I have printed all of the reports that I have gotten and will 

try to do better for each period this year.” 
§  “I think it's good. I hope it does help others be more 

conscientious but sadly I see some people break watering 
restrictions all summer long.” 

§  I enjoy reading the reports. In my neighborhood, they are 
building at a fast pace, and every new home has lots and 
lots of sod. Why is this allowed? Yards can look beautiful 
with rocks and water efficient plants. The city should offer 
incentives for residents to convert grass to xeriscaping, 
just like you do for purchasing efficient washing machines. 

§  I would like to see small signs created that can have 
slogans about water saving that you can put near your 
faucets. That way, when guests come to my home, they 
get the hint about water conservation without me having 
to say anything. And I do appreciate the Home Water 
Reports very much.  
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